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Authors’ Proposal Form

INCBA, the largest vertically integrated STM publisher of Eastern
India with the fastest growing marketing network throughout Afro-
Asian countries, invites well worked out manuscripts in different
subjects for the undergraduate and postgraduare level students. The
manuscripts néed to be original ancf conforming to the best ones of
the international standard. However, it may require some time for
the referecing decision to come out after thorough examination of
~ the minutest details of the manuscript/typescript by the board of -
readers. Subsequently if any revision, additibn, alteration or editorial
emendation is required in the text, that has to be done by the
concerned authors or editors following official communication from

the publisher.

This proposal form, however, does not contain any commitment of
the publisher to publish the manuscript/typescript in question. It
rather depicts an assurance of the proposed manuscript/typescript
being seriously considered for publication in due course. Prior to.
the making of c.r.c. a formal agreement shall be entered into at a
later date, if the publishing decision comes out in the affirmative |
with murual consent of author and publisher. : k

This proposal form needs to be filled in with as much details as
possible, so that the publisher gets a clear view of the prospect of
the proposed book. In many cases separate annexures are to be |
attached herewith to furnish maximum amount of information. The
detailed syllabus of the subject in all major Universities is.mandatory
to be sent with this form. :
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tIn case of softcopy being submitted, | .
{ mention the software of the text, graphs, |
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i As regards softcopy of photographs, get | :
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: dpi resolutions
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*Authors are hereby requested not to make any revision, addition, alteration etc. at the proofing-
out stage, unless it is a distress situation (i.e. abrupt change in syllabus, availability of updated
information etc.). These are to be done at MS/TS level only. Hence, before offering proposal for
a book, authors are to make sure, there shall be nc room for subsequent-change in the text —
barring a few cutting the ‘t’s and dotting the V's.
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